
“…I don’t just want to see more college graduates; I also 

want to specifically see more math and science graduates, I 

specifically want to see more folks in engineering.” “….if 

you look at who our long-term competition will be in the 

global economy – China, India, the E.U., Brazil, Korea – the 

countries that are producing the best-educated work force, 

whose education system emphasizes the sciences and 

mathematics, who can translate those technology 

backgrounds or those science backgrounds into 

technological applications, they are going to have a 

significant advantage in the economy. And I think that we’ve 

got to have enough of that in order to maintain our 

economic strength. ”         

President Obama



 U.S. student’s rank 24th in the world in 

math literacy by the time they get to 

high school (PISA, 2003)

 China is graduating more than four 

times as many engineers as the United 

States (NAS, 2006)

 Employment in science and engineering 

will increase about 70% faster than the 

rate for all occupations (BLS, 2006)
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 The ‘Graduate Online Youth Quiz’ is a free on-line 

educational Quiz for primary and post primary students 

throughout Ireland

 This program is in its 7th year in Ireland, and is focused on 

'civic, social and political awareness' with students - an area 

which is critical in a fast changing European Union, a peaceful 

Ireland and a changing society

 GradNet Limited owns and operates the franchise, which in 

Ireland, is ‘The Graduate’ www.graduate.ie

 Many national public and private organizations and European 

institutions support the Quiz through sponsorship and the 

provision of prizes
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http://www.graduate.ie/


USAGraduate Leadership Team

Bob Clary – Chief Executive Officer

Glen Hoffherr – Chief Learning Officer

David Orloff – Vice President, National Sales

CMAST Leadership Team

Charles Britt – Chairman, Board of Directors 

Chris Frew – Vice Chairman, Board of Directors
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Communicate 
complex ideas

Adapt to new 
technology
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Preparing the workforce of the future

Solve society’s 
problems
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The STEM topics have been 
clearly identified in the USA 
as a major area of concern 
for government, education 

and business 

STEM topics are extremely 
relevant to emerging issues 
such as developing “green” 

solutions

STEM education must be 
organic: it will live, evolve, 

and adapt throughout 
each student’s life

The STEM topics are essential 
for success in the future for 

all individuals and critical for 
success as a nation 
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Engage, Inform, and Inspire students

Innovative on line competition

Attract greater numbers of students 
to STEM careers
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The students can 
be awarded prizes

Introduction to 
STEM concepts 

and careers

Enable discovery 
of the importance 

of STEM

More live 
involvement with 
applications (e.g. 

science)Insights into the 
broad range of 

career 
opportunities

Recognition for 
winning students 

and schools 

Responsible use of 
the Internet

Absolutely no 
costs to student 

or school
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USA 

Graduate.com 
Program Website

Sponsor Website 

What is the core of Dell’s innovation 

approach?

a) An unwavering commitment to 

delivering new and better solutions 

that directly address customer 

needs.

b) Making tomorrow’s technology 

solutions available today.

c) Great computers, great prices.

d) For all of your information 

technology needs.
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Medical Technologists work in many 

industries including: pharmaceutical, 

biotechnology, cosmetic, health care and 

crime labs. One of the tests some medical 

technologists run is an ABG. What does 

ABG stand for?

A  Arterial Blood Gas 

B  Antibody Gas

C  Analytical Biological Gas

D  Analytical Benzene Gas
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•Prizes can include laptops, IPods, and gift certificates

•Certificates of accomplishment are awarded to participantsPrizes

•Questions focus on STEM topics

•Real world focus on STEM occupationsThemes

•Teachers receive reports on their students

•Teachers are invited to provide additional questionsSupport
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Created 
by 

sponsors, 
teachers,  
and staff

Presented 
in 

multiple 
formats

Focused 
on STEM 
careers 

and 
content 

Validated 
by 

educators



09/02/2009

©

14

The program is innovative and 
collaborative

We clearly build the connection between 
classroom instruction and real world 
applications and opportunities

We will stay ahead with the latest 
technologies and build a distinct brand 
identity

There is a unique opportunity to build 
partnerships with sponsors and schools



 Between both pilot phases, over 25,000 

students in elementary, middle, and high 

school levels have participated in the 

program 

 55% of participants were male and 45% 

were female

 Over 46 school districts had registered 

students, with over 120 specific schools 

participating

 Over 200 teachers have signed up for the 

program
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Connect with 
students in a fun 

and engaging 
manner

Create brand 
awareness and 
highlight career 
opportunities

Achieve corporate 
social 

responsibility 
goals

Program content 
designed 

specifically around 
your company

Receive positive 
media publicity 

through your 
involvement

Focus on local 
markets
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A strategic email 

marketing campaign will 

promote the program A comprehensive social media 

campaign will involve student-

targeted profiles

Text message capabilities will 

be added to the program

Promotional partnerships 

will be developed on a 

local, regional and 

national level
Promotional website 

partnerships will be developed

In each market, the program will be marketed to 

students through a local media outlet 
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Phase 1 

• Initial 
pilot

•Proof of 
concept 
in one NY 
area

•Question 
format 
using 
game 
context

Phase 2

•Enhanced 
pilot

•Expand to 
larger NY 
area

•Question 
format 
using 
game 
context

•Resolve 
issues with 
phase 1

Phase 3

•Expand to 
additional 
markets

•Occupation 
and topic 
focused 
questions 
developed by 
sponsors

•Expand to 
Canada

•Add college 
focus

•Resolve 
issues with 
phase 2

Phase 4

•Expand 
nationally

•Game based 
questions

•Add career 
videos

•Add green 
and/or 
wellness 
topic

•Questions 
migrate to 
interactions 
and may be 
story based

•Resolve 
issues with 
phase 3

Phase 5

•Add 
occupations

•Add new 
topics

•Expand 
interactions 

•Resolve 
issues with 
phase 4Complete

Complete

01/10/2010
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FOR MORE INFORMATION:
David Orloff

USAGraduate.com

P.O. Box 170

Syracuse, NY 13201

(301) 538-1570 (p)

dorloff@usagraduate.com

FOR MORE INFORMATION:
Charles Britt

CMAST

1250 Connecticut Ave., NW Suite 200

Washington, DC 20036

202.470.4180 (p)

202.446.0915 (f)

cbritt@cmast.org

mailto:cbritt@cmast.org

